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NUMBER OF PARTICIPANTS: 57 PEOPLE;

17 - 40 YEARS; 70 % - MEN; 30 % - WOMEN

BBMNPOCHHK 3A NOTPEBMTE/ICKA OLEHKA HA KMBEP3ANIAXWTE B MHTENMIEHTHUTE AOMOBE
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1. KAKDBE E BALIMAT NOA?:
O WBXKM
O HEHCKM

2. KAKBA E BAIUATA BB3PACT?:

[rogmHm]

3. KAKBM MHTE/IMTEHTHW YCTPOMCTEA WM3NM0/13BATE BB BAWETO EXENHEBME?:

L] cMAPT@OH

[ TABNET

] NPEHOCHM KOMMIOTBP

[] CMAPT TENEBM3OP

] POBOT- KOMNAHBOH

[] ABTOMATM3MPAHM BUTOBH CUCTEMM
[ MrPOBM KOH30/1M

O] apyru

E TPA®ATA 'AETOMATHZMPAHW BUTOBKM CMCTEMK® CE BK/KDHBAT: K¥XHEHCKO OBOPYBAHE, CHCTEMM 34 MOYMCTEAHE, CMCTEMM 2A OTOMNNEHWE, AJTAPMEHHM CHCTEMM, CHCTEMM 3A OCEETNEHME, CUCTEMM 3A OTHMTAHE HA KOHCYMALIMA, CUCTEMM 3A
FASMMALLAHE



http://cleverstance.com/%D0%B2%D1%8A%D0%BF%D1%80%D0%BE%D1%81%D0%BD%D0%B8%D0%BA-%D0%B7%D0%B0-%D0%BF%D0%BE%D1%82%D1%80%D0%B5%D0%B1%D0%B8%D1%82%D0%B5%D0%BB%D1%81%D0%BA%D0%B0-%D0%BE%D1%86%D0%B5%D0%BD%D0%BA%D0%B0-%D0%BD%D0%B0-%D0%BA%D0%B8%D0%B1%D0%B5%D1%80%D0%B7%D0%B0%D0%BF%D0%BB%D0%B0%D1%85%D0%B8%D1%82%D0%B5-%D0%B2-%D0%B8%D0%BD%D1%82%D0%B5%D0%BB%D0%B8%D0%B3%D0%B5%D0%BD%D1%82%D0%BD%D0%B8%D1%82%D0%B5-%D0%B4%D0%BE%D0%BC%D0%BE%D0%B2%D0%B5

TYPE OF USED SMART DEVICES:

H Smartphone - 70 %

H Tablet - 20 %

i Laptop - 80 %

ESmartTV-10%

i Robot companions - 1%

i Home automation systems - 30%
i Gamming Consoles - 10 %

M Other-5 %

ACTIVITY FOR USING SMART DEVICES:

M Entertainment - 30%

M Household support - 20%

i Everyday work - 10%

M Communications - 90%



TIME PERIOD OF USING SMART DEVICES DAILY:

Habout1h-10%
H13h-20%
i about 8 h - 70%
@10-12h-80%
M>12h-20%

MOST USED SOCIAL NETWORK VIA SMART
DEVICES:

M Facebook - 90 %
M Twitter - 10 %

M Google+ - 20%
H Linkedin - 30%
M Youtube - 15 %
M Other - 5%



TYPE OF INFORMATION EXCHANGE VIA
SMART DEVICES:

M Documents - 10 %
H Multimedia - 20 %
i Text messages - 70 %

M Other-5%

POSITIVES OF SMART DEVICES WITH INTERNET:

E Communication facilitation - 70 %
M Time saving - 40 %

il New contacts - 30 %

M Extended access to usefull

information - 15 %

M Other - 2%



NEGATIVES OF SMART DEVICES WITH INTERNET:

M Alienation - 5%

H Physical disconfort - 10 %
i Overweight - 80 %

H Cyber crimes - 1%

M Stress- 20 %

i Other - 2%

EVERYDAY LIFE SMART DEVICES INFLUENCE:

M High - 60%
H Moderate - 80%

MLow-5%



Thank you for the attention!

Questions?



